REDOX-FLOW.COM	PARTNER PROGRAMME · 2026
Marketing Kit
How to promote Redox-Flow.com products under your own name
This guide is part of your partner package. It covers what is in the marketing kit, how to use your UTM links, how the content library works, and how we work together on social media. It ends with post layouts you can copy and a one-page monthly checklist.
Questions about anything in here: Blanka Zana, bz@redox-flow.com.

	In the kit
	What it is for

	Logos
	Our logo in black and white (PNG), in Graphics & Promotional Material › Logos.

	UTM-tagged links
	How to personalize links to our product pages. They show us which leads came from you.

	Post layouts
	Templates for the post types that work best for us (section 5).


1. Using our logo and brand
You can use our logo on your website, social media, newsletters, quotes, trade-show material and presentations, as long as it is clear you are an authorised partner of Redox-Flow.com.
DO
1. Use the files from the kit as they are. Use the black logo on light backgrounds and the white logo on dark backgrounds or photos.
1. Leave clear space around the logo, at least the height of the letter “R” in the wordmark.
1. Use the co-branding line where it fits: “Authorised distributor of Redox-Flow.com in [territory]”.
1. Refer to us as Redox-Flow.com in text.
DON’T
1. Stretch, recolour, crop, add effects to or redraw the logo.
1. Place it on busy photos where it becomes hard to read.
1. Combine it with your logo into a new mark. Place the two logos side by side, separated by a thin line or clear space.
1. Use our logo on products or offers we have not agreed on.

	COLOURS AND FONTS
Our brand colours and fonts are in the brand guidelines (Graphics & Promotional Material › Redox Flow Brand Guidelines). If you build your own slides or flyers, use those rather than picking close matches.


2. Your UTM links
A UTM link is a normal link to our website with a short tag added at the end. The tag tells our analytics who shared the link and where. That is how we see the traffic and enquiries you send us, and it is part of how we review the monthly KPIs together.
You get a personal link sheet with one link per product page and campaign. Your links look like this:
https://redox-flow.com/[product-page]/?utm_source=[partnername]&utm_medium=linkedin&utm_campaign=[campaign]
	Tag
	What it records
	Example

	utm_source
	Who shared it (you)
	[partnername]

	utm_medium
	The channel
	linkedin, email, website, instagram, x

	utm_campaign
	What it was about
	monthly-highlight-oct26, trade-show, datasheet


RULES OF THUMB
1. Always use your own link when you point to our website, in posts, emails, your webshop and email signature.
1. Pick the right medium. Use the LinkedIn link on LinkedIn and the email link in newsletters. If a channel is missing from your sheet, ask us and we will add it.
1. Don’t edit the tags. A typo splits your numbers in two.
1. On LinkedIn, put the link in the first comment, not in the post text. Posts with links in the body get less reach.
1. Reshares don’t need a link. When you reshare our post, the original link carries our own tags. Add your link in a comment if you want the click credited to you.
3. Working with us on social media
What we ask is simple: a steady, light rhythm rather than big bursts. A few minutes a week is enough.
	What
	How often
	What you do

	Interact with our posts
	Every time we post (roughly 1–2 per week)
	Like, and leave a short comment when you have something to add. Try to do it within the first day, when it matters most for reach.

	Reshare
	2 times a month
	Pick posts that fit your market and add one or two lines of your own (see layout B).

	Reminders
	When we send them
	Act on them, e.g. a trade show, a launch or a webinar we want pushed.


TIPS FOR GOOD INTERACTION
1. Follow and tag us: [@redox-flow on LinkedIn], [@redoxflow on Instagram], [@RedoxFlowCells].
1. Comment with substance. “Great post!” helps little. A local angle helps a lot: “We have three groups in [country] running this setup for vanadium testing.”
1. Tag your own customers (with their permission) when a post is relevant to their work.
1. End with an open question to invite replies: “What cell size are you working with?”
1. Write in your local language when your audience does. The English version of our posts is a starting point, not a script.
1. Share your own content with us. Installations, lab visits, trade-show photos: send them and we will reshare and tag you.

	SUGGESTED HASHTAGS
#flowbattery #redoxflowbattery #electrochemistry #electrolysis #CO2electrolysis #electrodialysis #labequipment #energystorage
Use 3 to 5 per post. Add one local tag for your market, e.g. [#research(country)].


4. Post layouts you can use
Five formats cover most of what you need. Copy the structure, replace the text in brackets, and keep it short.
	A · PRODUCT HIGHLIGHT
Image: a product picture from Graphics & Promotional Material › Product Pictures
Text:
[Product name] is now available through [your company] in [territory].
[One line on what it does, e.g. “A compact flow cell for testing new electrolytes with small volumes.”]
[One line on who it is for.] Designed and built in Denmark by Redox-Flow.com.
What are you testing in your lab right now?
First comment: your UTM link to the product page.



	B · RESHARE WITH YOUR OWN COMMENT
Use: LinkedIn “Repost with your thoughts”, not the plain repost.
Text: one or two lines on why this matters for your customers.
“This is the cell our customers at [university/institute] use for [application]. Happy to set up a demo in [city].”



	C · TECHNICAL QUESTION (FAQ FORMAT)
🔎 [Technical question your customers ask, e.g. “How much electrolyte do you need for a single-cell test?”]
[Direct answer in two to four lines, taken from our datasheet or manual.]
Datasheet in the comments. #electrochemistry #flowbattery



	D · TRADE SHOW OR EVENT
Image: your stand with the showcase unit or see-through dummy.
Text: Find us at [event], stand [number], [dates]. We have the [product] with us — come and see how the flow field works. Tag @Redox-Flow.com so we can reshare.



	E · CUSTOMER OR INSTALLATION STORY
Image: the set-up in the customer’s lab (with their permission).
Text: [Customer] in [city] has started testing [application] on a [product]. [One line on what they are working on.] Congratulations to the team!


Image sizes
	Channel
	Format
	Size (pixels)

	LinkedIn
	Square post / portrait post
	1080 × 1080 / 1080 × 1350

	LinkedIn
	Link preview or banner
	1200 × 627

	Instagram
	Feed post (portrait)
	1080 × 1350

	Instagram
	Story
	1080 × 1920

	X
	Post image
	1600 × 900


Product pictures are high resolution, so crop them to these sizes before posting.
Beyond social media
1. Your website or webshop: a Redox-Flow.com product page or section with our photos, a short description, the datasheet and your UTM link.
1. Newsletter: the product highlight works as a short newsletter item: image, three lines, link.
1. Quotes and presentations: the five-slide company and product presentation Redox Flow Partner Presentation can go straight into your customer meetings.
5. Your monthly checklist
1. Liked and commented on our posts this month
1. Reshared 2 posts with your own comment
1. Acted on any reminders we sent
1. Sent us any photos or news from your market

	NEED SOMETHING?
Marketing and social media: Blanka Zana, bz@redox-flow.com
Sales and technical questions: sales@redox-flow.com
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